
 

                                                                                        

CURRICULUM OUTLINE  
(Approx. 80 Pages) 

 
I. Introduction & Curriculum Overview (Approx. 5 pages) - POT 

1. Welcome and Rationale 

• Purpose of the curriculum: Why digital literacy and media skills matter for cultural 
narratives 

• Objectives: Key skills and knowledge participants will gain 

• Target Audience: Cultural event organizers, VET trainers, social/cultural entities 
2. Structure and Methodology 

• Explanation of the module format (thematic focus, exercises, references) 

• Learning approaches (theoretical reading, case studies, hands-on practice) 

• Assessment overview (theoretical quizzes, practical tasks, group projects) 
3. Sustainability & Inclusivity Principles 

• Digital-first approach to minimize environmental impact 

• Multilingual content (English, German, Italian) 

• Accessibility features (closed captions, alt-text for images) 
 

II. Module 1: Understanding the Digital Media Landscape (Approx. 15 
pages) 

1. Defining the Digital Media Ecosystem - POT 

• Overview of major digital platforms (web, social media, streaming, podcasts) 

• Trends and emerging technologies shaping online interaction 
2. Key Concepts & Terminology - POT 

• SEO (Search Engine Optimization), UX (User Experience), UI (User Interface), etc. 

• Basics of content types (video, audio, text, interactive) 
3. Sustainability in Digital Media - POT 

• Eco-friendly hosting, paperless workflows, digital asset optimization 

• Encouraging minimal carbon footprint in content production 
4. Inclusivity & Accessibility - POT 

• Captioning, translations, user-friendly interface design 

• Overcoming language and cultural barriers 
5. Case Studies & Real-World Examples – POT & SOLARIS 

• Quick snapshots of successful cultural campaigns (local, national, international) 
6. Suggested Exercises & Discussion Prompts - POT 

• Exercise: Map the digital channels used by a local cultural institution 

• Discussion: Brainstorm ways to make cultural events more accessible online 
 

III. Module 2: Storytelling in the Digital Realm (Approx. 15 pages) 
1. Foundations of Digital Storytelling - POT 

• Story arcs, structure, and narrative flow 

• Cultural authenticity vs. universal storytelling elements 
2. Formats & Channels - POT 



 

                                                                                        

• Micro-stories on social media (tweets, reels, TikTok) 

• Longer narratives (blogs, documentary-style videos, podcasts) 
3. Visual & Interactive Storytelling - POT 

• Use of images, infographics, and motion graphics 
4. Practical Exercises & Activities - POT 

• Exercise: Develop a short digital narrative (text, photos, short videos) 

• Peer Review: Exchanging story drafts for feedback on clarity and impact 
5. Case Study Spotlight - POT 

• Example of a museum or cultural festival using compelling digital narratives 
 

IV. Module 3: Tools for Enhanced Digital Engagement (Approx. 20 pages) 
1. Overview of Content Creation Tools  

• Graphic design (Canva) - POT 

• Video editing (CUP CAT) - POT 

• Audio tools (for podcasting) - POT 
2. Social Media Management & Scheduling - POT 

• Platforms to schedule posts and analyze engagement (Business suit) 
3. Project Management for Digital Campaigns 

• Tools for collaboration  

• Budgeting and timeline planning 
4. Analytics & Metrics 

• Understanding KPIs (Key Performance Indicators): Views, shares, engagement rate 

• Basic interpretation of Google Analytics and social media insights 
5. Hands-on Tutorials & Walkthroughs 

• Step-by-step instructions for creating visual or video content  - POT 

• Guidance on setting up a project in a management tool 
6. Practical Exercises 

• Exercise: Create a mock social media campaign for a cultural event 
7. Resource Recommendations - POT & SOLARIS 

• Links to free or low-cost open-source tools 

• Online communities for peer support (forums, Slack groups, etc.) 
 

V. Module 4: Digital Audiences & Representation (Approx. 15 pages) 
1. Understanding Online Audience Segmentation – POT  

• Demographics vs. psychographics 

• Cultural sensitivities and preferences 
2. Inclusivity & Diversity in Content– POT 

• Avoiding stereotypes 

• Representing multiple voices and perspectives 
3. Engagement & Interaction 

• Strategies for building online communities (polls, Q&A sessions, live streams) 

• Moderation and handling negative feedback or cultural misconceptions 
4. Ethical & Legal Considerations – POT 

• Copyright, image licensing, and fair use 

• Privacy and data protection (GDPR in Europe) 



 

                                                                                        

5. Practical Exercises  

• Exercise: Develop a community engagement plan for a hypothetical cultural festival 

• Role-Play: Moderating a challenging discussion thread or comment section 
 

VI. Module 5: Practical Integration & Continued Growth: Practical tools 
(Approx. 10 pages) - POT  

1. Spread sheets 
2. Knight Lab 

• Timeline JS 

• Juxtapose JS 

• StoryMap JS 
3. Datawrapper 
4. Scaling & Sustainability 

• Maintaining a low-carbon digital footprint as the project grows 

• Strategies for multilingual expansion (localization, subtitles, dubbing) 
 

VII. Annexes & References (Approx. 5 pages) 
1. Glossary of Key Terms – POT 
2. Template Examples 

• Campaign planning templates, storyboarding sheets, etc. 
3. Further Reading & Resources- – POT & SOLARIS 

• Recommended e-books, articles, and open-source tools 
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